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eBay at a glance

e

« founded in September 1995
* 40 websites globally

e 300 million registered
users worldwide.

« >50,000 categories of
products available.

e > 130 million live listings
worldwide at any given time,
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I US$70 billion in merchandise traded on eBay in 2009  * I
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*Does not include eBay Motors worth approximately US$17B

** ASEAN total exports in 2007 = US$870B



eBay’s strategies for IP protection - Work together!

LE = Law Enforcement I



EDUCATION

Jointly spread the word

» Educate buyers and sellers

eBay Against Counterfeits

Tips on how to avoid fakes

=== Ebay cracks down on DVD pirates
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ENGINEERING
- —

1. From eBay:

« Continual product
Improvements to eBay
platform to make it more

difficult to sell fakes i L L
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« Continued product
developments to make it more
difficult to copy products



ENFORCEMENT
e —

Some examples of collaborative
enforcements by eBay and Rights
Owners:

— a fashion company to seize a large
shipment of fake apparels in Germany

— a major toy-maker to crack down on
counterfeiters in Thailand, Malaysia and
China

— a major telecomms maker to go after
counterfeiters in the US and China

— another major telecomms equipment
maker to arrest a counterfeiter in Beijing

— a major watch-maker to investigate a fake
watch seller in Southeast Asia

Chinesewebsitesthen adver-  heard the neclace was sent  taken nto consideration
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ENGAGEMENT - Public-Private-Partnership
e .

Engage government
agencies and NGOs
focused on promoting
SMEs, Industries,
Entrepreneurship and
Exports.

Work together to choose,
acquire and train Sellers

Develop a program where
these Sellers will sell in-
demand, genuine and
high-quality products.

Empower Sellers to
Sell Good, Genuine

Products!




A multi-layered approach to ensure eBay is clean
e e

Trust
in eBay Marketplace

Prevention through

Proactive detection through
eBay Fraud Detection Engines




Daily Proactive detection alongside Community & VeR O

reports
e N

Action on Refer to Law
violating seller Enforcement
listings account (if appropriate)

Community, * Seller gets  Warn « Prosecute

cancellation » Restrict criminals
Reports email (+ VeRO « Suspend if » Work with

email when appropriate VeRO and Law

appropriate) Enforcement

» Buyer notified



Example : Infringing Listing & Seller

Q I

New User (Low Feedback)
Misspelling in Title

Q Location
Standard/Lack of Description

Community Reports regarding
Authenticity of Items

ltem Ended
& Seller Suspended
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Efforts Result; absolute numbers in 2008:

e

« 3.4 billion total listings in 2008

8.6 million new listings added every day

132 million live listings at any one time

2.8 million/year suspected VeRO violations reported by Rights Owners

2.7 million/year suspected violations proactively removed by eBay

= 4.5 million suspected infringing listings

=0.13% (4,5 million/ 3.4billion ) of all listings in 2009
=99.87% CLEAN!
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Some final takeaways...

e

Filters are not the silver-bullet, cure-all solutio  n.

40% Hit Rate (maximum), false positives common, manual review
needed all the time.

RO are the experts in products.
We can only profile sellers and review suspected bad guys.
We need your help to tell apart the real and fake products.

. The most effective way is to go after the counterfe iters offline.
they will stop selling on the Internet only when we lock them up or
make them broke.

We are constantly striving to keep our detection ef  fort best-in-class.

higher pro-active result is based on history of past reports. You can help
us improve our detection engines to bridge the final 0.15% gap.
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Thank You



